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Geographic foci Youth study: Case 

study sites 



Life stage and mobility are interconnected 


Educational choices and vocational options as well as job related 


Age, life situation and frequency (Greenland) 

 


People want to travel 


Mobilities are encouraged 
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Urbanization as a 

condition 

 Megatrend that cannot be 

shunned for planners and policy 

makers 



Visions and perspectives 

on mobilities 

 The youth from the rural regions 

in the Nordic Arctic will during 

the next 10-15 years either be 

engaged in getting an education 

or establishing as labour and 

professionals in the labour 

market. These young people 

expect to be mobile and move 

from their place of origin in order 

to achieve these future dreams. 

Only a minimal part of the 

participating young people  

expect to be living in their place 

of upbringing during the next ten 

years.  



Next 20-25 years 

  Looking 20-25 years ahead a 

large proportion of the rural 

youth have gone back to their 

region of origin if their prospects 

will come true. But in mosts 

cases it is the larger urban 

entities of the region rather than 

the rural part. If their future 

visions come true, smaller towns 

and villages as the rural 

countryside will still be struggling 

with further population decline.  



Multilocational lifestyles 

wanted 

 the young people explain it also 

depend on resources and 

qualifications.  

 The multilocational lifestyle can 

also be seen as a way of 

examining the current zeitgeist.  

 

 the zeitgeist pushing even further 

on existing trends of urbanisation 

and individualism.  

 Social medias are a new element 

in the daily life of people and to 

an extent they are amplifying 

urbanisation in for example role 

models. 



Mobility as life decision making 

condition 

 has become a basic conditions to realise individuals 

needs and requirements.  

You have to move physically to get the job you wish 

for, or the education you want to pursue. Mobility 

programs of different ranks are enabling factor, 

whether they involve student exchange programs or 

voluntary work or voluntourism.  

As a young person it is assumed, that you can become 

wiser and mature by experiencing different places. 



BETWEEN WISH AND REALITY 

 

 

„I just want to see something new. I really would like to travel“ (Adam, 17 
year old male).  

 

 

„Yes, I will be here…somewhere in a tiny town. Both in Iceland 
and elsewhere. I will also be here in this region.“ (Aldís, female 
18 years). 

 

 

 

 

 



Frequency of mobility for this broad 

age group 

Example Greenland 

 

 

Example of mobility record for one respondent 

Period 2007______ Place Narsaq                       Reason for moving _(no answer)____ 

Period 2007-2008_ Place Qaqortoq____           Reason for moving _(no answer)____ 

Period 2008-2011   Place Frederikshavn, DK    Reason for moving Sports High School 

Period 2011-2012_ Place Somaliland____       Reason for moving _Work_________ 

Period 2012 (½ year) Place Narsaq____            Reason for moving _Work_________ 

Period 2012-2014 Place Nuuk and Sisimiut Reason for moving Courses and Practical Training 



Findings and discussions 

 Conventional/traditional primary occupations as a future 
lifestyle/job not a priority 

 Sami youth not eager about mining activities and 
resource extraction is not on top of the plan for the youth 

 While educational offers locally have increased, 
vocational training is in the back seat 

 Living in the countryside will have to be a choice and 
some of the youth is conscious that what it involves will 
have to include entrepreneurship 
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